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Learner

Recommendations

Frustrations/Pain Points Ww

* Doesn't trust information « Lack of trust in information

Goals/Motivations

They want to...
* Make a confident and knowledgable decision

* Wants straightforward information OR « Non-straightforward information

e Gather ifnormation that will aid in purchasing decision « Doesn't understand the information

* Information they cannot understand

* Determine if a product will add value to their life « Information overload/Too much information « Information overload/Too much information

Traits

They are motivated by...
« Clear and striaghtforward information

Behaviors

They are...

 Curious
« Confiding in others for help * Products that will add value to their life
e Thorough ¢ Information that allows them to be confident in their decision

» Cautious
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